
 

 

Are You Walking Your Talk? 
 
 
 
Hi! I’m Sharon Jurd and welcome to my Biz Blitz video. Today I want to ask you 
are you walking your talk? And I’ve had something happen to me this week 
and I really want to share it with you around what message you are getting out 
to your audience.  
 
The first thing is, make sure you look the part. Now I’m not talking about a 
beauty therapist having to look beautiful or a health coach having to look 
healthy. I’m not talking about that at all. I’m talking about your message and 
what people have as a perception of you. Just recently, I was wanting to 
engage somebody for my franchisees in my HydroKleen business; a social 
media expert. So I went out into my alliances and said, “Who do you 
recommend? Send me some of their details.”  
 
I got lots and lots of recommendations, and the first thing that I did was go to 
their Facebook page or their link, their social media profile, and they didn’t 
look the part. And I’m going, “I want them to take my franchisees to the next 
level but my franchisees are already at their level”, so I had this perception 
that they wouldn’t be able to do that. They’re not saying that they don’t 
because I actually spoke to a lady in social media who said, “We’ve got the 
worst social media page. We handle so many social media pages we don’t have 
time for our own.” and I go, “But I don’t know you and the only way for me to 
engage in a perception of you online is to look at those social media platforms. 
So I ask you, what do you look like out in the big wide world? Do you look the 
part? If you are great at social media then you should look great at social 
media.  
 
Secondly, you should be leading by example. Show people in your social media 
post, if that’s the industry you are in, how to do it. If you are in the beauty 
industry show them how you put your make up on or what products you use to 
have that beautiful skin if that’s your message. If you’re in the health industry, 
share what you are eating. Show people that you do eat fat food occasionally, 
that people are real. It doesn’t have to be perfection but show them the 
realness about you. Lead by example.  
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And thirdly, really check your message. Go out and Google yourself because if 
someone is going to refer you to someone the first thing we do is go and 
search you online. Search yourself and think, “ Is that the image I want to 
portray to my potential clients?” And I was told many moons ago, it’s a little bit 
different on different devices but particularly with Instagram, look at your first 
nine photos, what are those first nine posts because that’s usually what you 
can see on some devices without scrolling down. What does that say about 
you? Because people will only scroll so far, particularly on Facebook, they go 
two or three scrolls and think, “what message am I showing to people?” So 
have a look at your own message and see if that’s actually what you want to 
tell people.  
 
So there are my three things today. One, look the part. You don’t have to be 
beautiful to be in the beauty industry but look the part. Two, lead by example. 
Show people how and what you do and thirdly, check your own message and 
make sure that the message your audience is getting is the message you want 
to get out there.  
 
I’m Sharon Jurd, thank you for listening today, I really appreciate your time. I 
know we’re all busy and I really appreciate that you are watching this video 
today. If you think this video would benefit your family, your friends, your 
colleagues please, please share my video. I would love for you to help me 
share my message and help more people. Until the next Biz Blitz video, I will 
talk to you soon.  
 


