
 

 

Being Professional 
 

 

Hi! I’m Sharon Jurd today I want to talk to you about being professional 
especially when you’re a new business or you’re a small business. You’re 
starting out, you haven’t got a lot of money, you haven’t got a lot of 
time because you seem to be doing it all for yourself. What you need to 
do is stay professional. There’s no dodgy fliers, there’s no dodgy 
website. If you’re going to hold an event, hold the event in a nice 
venue. It doesn’t have to be the most expensive venue. But a nice 
venue, make sure that everything you do appears professional, because 
what people will look at, they will look at all those things and make a 
judgment about you and then go, “Okay, is this person really the person 
I want to deal with?”  
 
If you send out a photocopy, scrumpled up piece of paper as a flier 
people are not going to take you seriously. Okay, how much money you 
don’t have? Or how much time you don’t have? You can make yourself 
look very professional. And I do that with all of my businesses from day 
one. I treat it like a large business, like a very successful, profitable 
business even if it’s only day one. And in that way people get a 
perception of my business and they think, “Yeah, these are professional 
people. We want to deal with them.” And they don’t even think about 
how long you’ve been in the industry.  
 
So have a look at all of your marketing materials and the clutter that you 
actually present to people. And have a really good look at them and go, 
“Is this really up to standard? Can I make this better so it looks more 
professional?” And don’t just say, “Oh, I’m only new and I can only just 
give out one little piece of paper.” Don’t think like that at all. Get your 
tools and your toolbox all looking like a very large professional business 
and that’s how you’ll be treated by your customers.  
 
So go ahead and be professional from day one. I’m Sharon Jurd and 

we’ll talk soon. 


