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Hi, I’m Sharon Jurd and welcome to my Biz Blitz Video. Today, I want to talk to 
you about sticking to the thread.  
 
Now, let me explain 'thread'. I’m talking about an online hashtag thread. When 
someone puts a post on social media and there’s conversation underneath, we 
tend to call it a thread. There’s other instances where we can use the 
terminology 'thread' too, but for the purpose of this video today, it is about 
someone talking about a subject and then other people giving their opinions, 
their feedback, their knowledge, all those sorts of things, sticking to the 
thread. We’ve all been there, right?  
 
And then you notice someone will come in and start talking about something 
else that’s off the thread, and it’s a different subject, it’s something completely 
different to what we’re talking about and we think, "Hang on, that’s not what 
we’re talking about," and they seem to get off the thread. 
 
Some people might say, "Talk about that or make another post." Then the 
conversation starts to go haywire with everybody talking about everything and 
it gets a bit messy.  
 
This is what I’m talking about today. I’m not talking about your social media 
structure.  What I’m talking about is getting off track, getting off the thread, 
losing sight of your own focus of what your outcomes were. If we think about 
this social media thread, we start off with a subject, we want an outcome, it 
might be a question and we want some answers around that, then you don’t 
really get the answers because everyone’s off thread.  
 
Think about this in the context of your business. Sometimes, we start out the 
year and we go, "Right. This is our thread, this is where we are heading, these 
are the outcomes that I want." During the year, we get off thread. We’re not 
sticking to the thread that we’ve started; we started from that in social media, 
that inital post and now we’re doing everything to get the outcomes.  
 
My advice to you today is, are you on thread? What were you thinking about at 
the beginning of the year that was your thread and did you take all of the  
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steps, ie. posts, sticking to that thread? Did you get to the outcome that you 
first started off on or did you get off thread and start talking, doing other 
things that are taking you to a totally different outcome at the end of the year 
and you go, "I didn’t achieve that, let’s go again next year."  
 
Stick to the thread in your business. Never waiver, never lose focus of what 
that outcome was when you started that thread.  
 
That’s my advice to you today. One, stick to the thread. Don’t get sidetracked 
and get off the hashtag thread. Keep going until you get the outcomes of that 
thread and don’t let anyone else distract you along the way.  
 
I’m Sharon Jurd. Thank you for listening to my video today. If you think this 
video is of value, please share it with your family, friends, colleagues, because I 
want to help as many people as I can and I need your help to do that. 
 
Thank you and we’ll talk soon.  
 


